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Interactive TV...No, Seriously! ...
Bravo’s Brand Ties ... Mcl)owell FCG's Mr. Independent nat
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| VHl Hits a New High Note
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VH1 launched In 1985 with lots of TINA, ELTON and light BOOMER pop m
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Ten years laler, a rebrand bro gnl COUNTDOWNS, POP-UP VIDEO and BEHIND THE NLSIC.
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By OVER-SATURATING Its shows, the netwark was looking Ilke a falled ONE-HIT WONDER.
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But with CELEBREALITY, HOT SPIN-OFFS, ROCK DOCS and digital chamnek, VH1 & peaking.
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The NETWORK, now mast AWESOMELY HOT, may be pop culture’s best REINVENTION story.
it

By Anne Backar

L.A. late-nighter John Kerwin scored To-
night Show scribes for a May 17 show...

...a coup that should ease the pain of
having once lost a hosting gig to ALE

And when B&C broke the

story last year that Jimmy

Fallon was the network’s
choice to replace O’Brien

_in the 12:30 a.m. slot,

Kerwin’s pipe dream of-

ficially came to an end.
Still, losing out to Fallon

was probably a little easier

~ to stomach than the time

Kerwin was passed over for
a VH1 ta]k show in 2004.

- The winning candldate
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